
SYMPOSIUM: CONCEPTUAL PHASE
Summary   Due: Mon 28 January 2013  

What is a design concept?
“A design concept is the creative reasoning underpinning a design. It is the guiding idea that determines how you 
design—how you create or why you select imagery and typefaces or lettering and the reasoning for color palette 
selection. The design concept sets the framework for all your design decisions. It is the primary broad abstract 
idea driving the hows and whys of  your design decisions.” 1

Overview
Now that you have the topic for your symposium defined, you need to think more conceptually about the event. 
In order to create a brand and designed artifacts later, you have to have a clearly defined concept. Spend some 
time this week thinking about your symposium and how to present it conceptually. I want you to think about this 
symposium as if  it was actually happening. Become engrossed with the mission and vision and make the event a 
reality. You will need to define several elements in order to move forward.

Conceptual outlets 1 
Words
 » Legendary graphic designer and adman George Lois advises 

using words to generate concepts. Lois asserts visual artists can 
think equally well in words as in visuals. 

 » Try making word lists, word associations, word maps, word 
mergers, or any method that will work for you.

Theme
 » A theme is a distinct conceptual or pictorial topic-based 

approach, which can be based on a thought, an emotion, 
society, nature, politics, religion, among other subject areas such 
as war and peace or democracy. Variations on a theme also can 
work as a platform for ideation.

Symbol
 » Employ an object or image to represent or stand for another 

thing, thought, idea, or feeling.

Literary and rhetorical devices 
 » Use a metaphor, simile, onomatopoeia, personifcation, 

pleonasm, or metonymy.

Merge
 » Combine two related or unrelated objects or images together to 

form a unique new construction or relationship.

Synthesis
 » Combine/synthesize more than two separate elements that 

form a new, more complex whole.

Juxtaposition: 
 » Place two images side by side for contrast or comparison.

Things to define
 » Name of  your symposium

 » Scope of  attendees

 » Speakers

 » Tone

 » Location (geographical and spatial)

 » Activities/Events

 » Sponsor(s)? 

Things to refine
 » Symposium mission

 » Symposium vision

Deliverable
 » A presentation describing the concept  

around your event. (It should outline the 
elements noted above) Time: 5 min max
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