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COURSE OVERV IEW

Both in the foundation year at Herron and the first semes-
ter of  the sophomore year in the Visual Communication 
program, the focus has been mostly on the visual aspects  
of  art & design. This semester, the scope of  focus widens  
to place equal emphasis on communication—specifically,  
the graphic designer’s role in the communication process. 
This widening focus underscores the graphic designer’s 
responsibility both to aesthetic adeptness, and to  
empathic inclination toward the intended audience of   
a particular communication.

Visual Communication 2 (VC 2) is an introductory  
course in Visual Communication. Over the course of  the 
semester, you will develop skills in concept generation and 
concept visualization as you continue learning to make  
relevant, meaningful and appropriate visual form in  

response to contexts and communication problems.  
Specifically, we will focus on integrating visual and verbal 
messages meant to communicate to a clearly defined audi-
ence. This course will provide opportunities for students to 
gain design knowledge and abilities through studio projects 
and critique presentations. 

Additionally, lectures, readings, slide presentations, demon-
strations, class and group discussions, and personal student 
meetings will be used. The projects assigned in this course 
are intended to teach you to think critically about the visual 
world around you while building on the visual vocabulary 
you developed last semester.
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REQU IRED TEXTBOOK

  Graphic Design Solutions, 5th Edition
  by Robin Landa
  Cengage Learning | 2013
  ISBN-13 : 9781133945529 

There is a required textbook for this course. The fifth 
edition is the newest edition of  the textbook. Make sure 
you don’t by the Essential version of  the textbook, as it is 
an abridged version.

LEARN ING OUTCOMES & PULS

Learning Outcomes

Upon completion of  this course, students will be  
able to demonstrate:

 » Comprehension and application of  the steps and  
phases of  the design process

 » Effective Verbal Communication

 » The Ability to balance time and project  
constraints

 » Divergent and voluminous output in thinking,  
making and doing

 » Designerly Curiosity and an awareness of   
relevant criteria for making design decisions

 » The ability to create relevant, meaningful and 
appropriate form in response to communications 
problems and contexts

 » Controlled And Effective Use of  Design Tools

Principles of undergraduate learning (PULs)

* Emphasis will be placed on these PULs

 » Core Communication and Quantitative Skills *

 » Critical Thinking *

 » Integration and Application of  Knowledge *

 » Intellectual Depth, Breadth, and Adaptiveness

 » Understanding Society and Culture

 » Values and Ethics
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COURSE EXPECTAT IONS

DES IGNERLY CUR IOS ITY (DC )

GRAD ING

VC 2 is a 6-credit course. Although you will have desig-
nated work days where class time is set aside for you to 
work, most class time will consist of  formal or informal 
critiques, lectures, discussions, or activities. You should be 
prepared to spend an appropriate amount of  time outside 
of  the listed class hours to complete your assignments. 

Traditionally, this means two hours outside of  class for 
every hour of  time in class. For a 6-credit course meeting 
for 2.5 hours thrice a week, that means you should be  

prepared to spend at least 15 hours a week outside of   
the listed class hours to satisfactorily complete your  
assignments. It is also vitally important that you be in  
class on time, be engaged during class, and stay until the 
class has ended. Typography and Image are components 
of  your education as a visual communicator, and, as such, 
you should be constantly seeking ways to apply what you 
learn in your Type & Image 2 course to your what you are 
doing in this course. 

As Designers, we have a responsibility to pay attention 
to current and historical cultural trends. As professionals, 
clients will look to you–as the Designer–to portray their 
organization as resonant, relevant, interesting, and cultur-
ally appropriate. In order to do this well, Designers have 
to have a deep knowledge of  culture and the humanities 
(visual or otherwise). 

As a professional, the quest to be culturally relevant isn’t 
something on which others will formally evaluate you.  
It’s up to you to develop an ingrained curiosity to always 
be seeking new and interesting things, to understand 
the historical context, or to develop a desire to be a 
well-rounded global citizen.

This course is your first chance to develop designerly 
curiosity in a systematic way. By starting this journey now, 
under the structure of  VC2, you will better understand 
how to develop better cultural understanding and grow 
as a Designer. The DC component will be 10% of  your 
overall course grade, which should imply its importance. 
Some of  the assignments under the DC component will 
be prescribed; others will be open-ended, requiring you 
do put in more effort. All of  the activities that are done  
under the umbrella of  DC will need to appropriately doc-
umented in some way at the end of  the course. I will need 
to see that you have grown as a Designer throughout the 
course. See the additional DC handout for further details 
about requirements, deadlines, etc.

Grading is based on completion of  the assigned project 
work, attendance, participation and engagement in class. 
Work (even when unfinished) must be displayed during 
critiques in order to receive a grade. 

Late work will not be accepted for grading unless arrange-
ments have been made PRIOR to the due date (email the 
night before will NOT qualify as “prior to the due date”). 
Other exceptions may apply at the instructor’s discretion.
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GRAD ING ,  CONT INUED

Completing the minimum requirements of  basic compe-
tence for an assignment qualifies as “C” level (or average) 
work. Exceeding the minimum requirements with reason-
ably professional and well realized work qualifies as “B” 
level (or good) work. Exceeding the minimum require-
ments with work that is not only good, but also surprising, 
exceptional or clearly professional in multiple aspects 
qualifies as “A” level (or exceptional) work.

Work must be displayed on a critique day, even if  it is 
unfinished. In the event that work is not displayed at a cri-
tique, it will be considered late and the applicable penalties 
will be assessed. 

You will receive four grade reports this semester. This 
way you will be better able to keep track on your current 
performance. These grade reports will be weighted as fol-
lowed based on what is expected to be completed during 
the given grading period.

Late Work

Every assignment in this course will be due at the  
beginning of  the class of  its defined due date. Work  
that is not handed in via the method requested by  
the instructor (OnCourse, email, etc) by the predeter-
mined time will be considered late. The consequences 
of  late submission fall on sliding scale, increasing in 
severity over time. If  late work is handed in within  
the following parameters, the grade will be reduced  
in the following ways: 

Due date/time–Same day, end of  class

Same day, end of  class–Same day,  
end of  day (11:59pm)

Next day (midnight-11:59pm)

Any subsequent day

A 100–93

A- 92–90          

B+ 89–87

B 86–83

B- 82–80

C+ 79–77

C 76–73

C- 72–70          

D+ 69–67

D 66–63

D- 62–60

F 59–0

Grade Breakdown

First Quarter Grade Report  15%

Intro Exercises, Explain Assignment

Mid-Term Grade Report   25%

Visual Identity Assignment

Third Quarter Grade Report  25%

Persuasive Campaign Assignment

Fourth Quarter Grade Report  25%

Design for Interactivity Assignment

Designerly Curiosity   10%

Documentation of  personal creative growth

-10%

-20%

-30%

-50%
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POL I CY

Attendance & Studio Etiquette

Attendance is mandatory. Excessive tardies or absences, or 
working on anything other than VC 2 assignments during 
class will not be tolerated. Anyone who arrives to class 
more than 30 minutes late, leaves more than 30 minutes 
early, or works on anything other than VC 02 coursework 
during a class session will be counted absent from class. 

You are allowed 3 absences during the course  

of the semester that will be excused for  

any reason

 » For every absence beyond these 3, a reduction of  one 
full letter grade will be assessed. An absence on any 
scheduled final critique day will be equivalent to 2 
absences. Exceptions to this will be handled by your 
instructor on a case-by-case basis. Such exceptions 
could include, but are not limited to, a severe illness 
or a death in the family, and will only be excused if  
accompanied by a doctor’s note or proof  of  death in 
the immediate family.  

Remember, you are being evaluated not only for 

the work that you produce, but your atten-

dance and participation in class.  Please be 

respectful to your classmates and instructor 

 » Switch all personal communication devices to  
silent mode

Keep the studio clean and orderly

 » While you have 24-hour access to the studio, there 
should be no one sleeping in the studio for any 
extended period of  time. Use common sense—your 
health and safety is more important than finishing an 
assignment 

 » Items such as mini-refrigerators, microwaves, coffee 
makers and the like must be kept in the center room 
of  the Sophomore studio away from all computers and 
printers and must remain clean and crumb-free at all 
times. At any time, if  an instructor or custodian deems 
these items to be improperly maintained they will be 

removed without warning. Access to and use of  the 
studios outside of  the listed class hours is a privilege 
and not a right. If  this privilege is abused, it will be 
revoked. 

Winter Weather

If  campus is open, we will have class. You can check the 
current campus status at:
http://iupui.edu/~prepared/

Special Assistance

Students needing special assistance or accommodations 
should contact the IUPUI Adaptive Educational Services 
Office at 317/274-3241. They are located in Taylor Hall 
(UC) room 137.

UITS

University Information Technology Services (UITS) 
provides, maintains, and supports technology and its use 
at IU. The UITS help line can be reached at 274-HELP.  
Answers to many questions can be found through their 
Knowledge Base at, http://kb.iu.edu.  Further information 
is available at: http://uits.iu.edu.

Office of Equal Opportunity

The Office of  Equal Opportunity protects the rights of  
all individuals to take and hold a job, engage in all activities 
of  the University, and to advance free from discrimination 
on the basis of  personal characteristics such as race, color, 
religion, national origin, sex, sexual orientation, marital 
status, age, disability, or veteran status.

affaindy@iupui.edu
317/274-2306 

The OEO-Hotline is a means for anonymously commu-
nicating concerns regarding issues of  equality, discrimina-
tion, and/or harassment.
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POL I CY

Religious holidays

IUPUI respects the right of  all students to observe their 
religious holidays and will make reasonable accommoda-
tion, upon request, for such observances. Students seeking 
accommodation for religious observances must make  
a request in writing by the end of  the 2nd week of  the  
semester to the course instructor and should use the  
Request for Course Accommodation Due to Religious  
Observance Form.  For the full policy and forms, see: 
http://registrar.iupui.edu/religious.html

Technical Standards 

Herron School of  Art & Design applicants and enrolled 
students must be able to fulfill the requirements and  
demands of  the courses for the degree program they  
have chosen. Reasonable accommodations will be made  
for students who are registered with IUPUI Adaptive  
Educational Services.

caps

Counceling & Psychological Services (CAPS) is located in 
Walker Plaza at 719 Indiana Ave, suite 220.  CAPS can be 
reached by phone or via email at:
capsindy@iupui.edu 
317/274-2548

University Writing Center

The University Writing Center (UWC) is a free service 
available to all IUPUI students, faculty, and staff, at both 
the graduate and undergraduate level. It is a place where 
students can go for help with writing assignments and 
projects. The UWC offers students the opportunity to 
work one-on-one with experienced readers and writers. 
To better serve the IUPUI community, the UWC offers 
two convenient locations: Cavanaugh 427 and University 
Library 2125. Both centers are staffed with the same  
experienced faculty and student tutors. 

Animal Care and Use 

Any projects involving the use of  vertebrate animals  
must be pre-approved by the Institutional Animal Care 
and Use Committee.  Proposals must be submitted by the 
third Monday of  each month for review at the following 
month’s meeting (i.e. allow about six weeks for approv-
al). Herron proposals will be reviewed by the School of  
Medicine’s IACUC.  Consult with your instructor before 
submitting a proposal to IACUC. Approval is not required 
for the photographing, drawing, or otherwise document-
ing of  animals in circumstances in which the student or 
researcher has not intervened and in which the animals  
will not be brought to campus or to any school event.
The IACUC can be reached by phone or via email at:
somiacuc@iupui.edu 
317/278-1826  
To read more about the policy, visit  
http://researchadmin.iu.edu  and select the tab for  
Research Compliance

Office for Veterans & Military Personnel

Support services offered. Located in the Campus Center, 
Lower Level. The office can be reached by phone or via 
email at:
givenefi@iupui.edu
317/278-9163
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SCHEDULE

M 7 Introductions / Designerly curiosity / Symposium Briefing

W 9 Begin phase 1: Orientation

F 11

M 14 begin phase 2; Analysis

W 16

F 18

M 21 No Class MLK

W 23 Critique: Symposium topic, relevance, and thought leaders / Visual presentation

F 25 Begin phase 3: Conceptualizing / Concept Generation

M 28

W 30

F 1 Critique: symposium Concept

M 4 Q1 Grade Report / Begin Phase 4: Design development

W 6 

F 8 

M 11

W 13

F 15

M 18

W 20

F 22 Critique: Symposium Brand

M 25 Begin Phase 5: Implementation, Artifacts

W 27 Due: Proposal for artifacts (draft)

F 1 Q2 Grade Report: Individual meetings

JAN

W2

W3

W4

FEb

W5

W6

W7

W8

MAR
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SCHEDULE

M 4 

W 6

F 8

M 11 Spring Break

W 13 Spring Break

F 15 Spring Break

M 18 Due: Proposal for artifacts (Detailed)

W 20

F 22 

M 25

W 27

F 29 

M 1 Critique / Checkpoint: Visual design of artifacts

W 3

F 5 Q3 Grade Report

M 8

W 10

F 12 Begin production of artifacts if applicable

M 15

W 17

F 19 Designerly Curiosity Report Due

M 22

W 24

F 26

W 1 (8:00-10am): Finals session

dates are subject to change at instructors discretion 

W9

W10

W11

W12

Apr

W14

W15

W16

MAY

*



VC2 / SPR ING 20 13  / UPDATED SCHEDULE

UPDATED SCHEDULE :  WEEKS 12- 16

F 22 Logo Mark Due / Start Artifacts (Program, Tshirt, Banners, Web Banner)

M 25 Artifacts: Sketches (Small Critique)

W 27 Q2 Grade Report / Individual Meetings

F 29 artifacts: Critique (refined sketch phase) 

M 1 Artifacts: Work Day

W 3 Artifacts: Critique (Implementation phase-Computer)

F 5 Artifacts: work Day

M 8 Artifacts Due / Start App

W 10 App: Define content

F 12 Q3 Grade Report

M 15 App: Critique (WIreframe Phase)

W 17  App: WOrk day

F 19 Designerly Curiosity Report DuEe App: Critique (Initial visual mocks)

M 22 App: WOrk day

W 24 App: Final Critique (visual mocks)

F 26 Possible shortened class session - TBD

W 1 (8:00-10am): Finals session App Due / Final Documentation/Process Due

W12

Apr

W14

W15

W16

MAY


